
TECHNICAL SPECIFICATION

	1. DEFINITIONS AND ABBREVIATIONS

	1.1. Buyer - Public Institution Go Vilnius
1.2. Supplier – an economic entity – a natural person, private legal entity, public legal entity, other organizations and their divisions, or a group of such persons with whom the Buyer enters into an Agreement. 
1.3. Agreement - an agreement concluded between the Supplier and the Buyer in relation to the Procurement object.
1.4. Services – Tourism representation services in foreign markets.

	2. PROCUREMENT OBJECT AND THE QUANTITIES 

	2.1. The procurement is divided into two parts.
2.2. Part I of the procurement. Tourism representation services in the Dutch market:
	 No.
	Name of the service
	Preliminary quantity of the services
	Name of the unit of measure

	1. 
	Event organization services:

	1.1. 

	Event organization services for 10–30 participants
	10
	pcs.

	1.2. 
	Event organization services for 31–50 participants
	7
	pcs.

	1.3. 
	Event organization services for 51–100 participants
	3
	pcs.

	2.
	Event venue rental:

	2.1.
	Event venue rental in the city specified by the buyer (from 10 to 30 participants)
	10
	pcs.

	2.2.
	Event venue rental in the city specified by the buyer (from 31 to 50 participants)
	7
	pcs.

	2.3.
	Event venue rental in the city specified by the buyer (from 51 to 100 participants)
	3
	pcs.

	3.
	Catering services during the event:

	3.1.
	Option I (snacks, hot dish, dessert table, beverages)
	250
	pcs. (price of the tender for 1 participant)

	3.2.
	Option II (snacks, dessert table, drinks)
	200
	pcs. (price of the tender for 1 participant)

	3.3.
	Option III (dessert table, drinks)
	100
	pcs. (price of the tender for 1 participant)

	4.
	Virtual event organization services with presentation
	10
	pcs.

	5.
	Organization of information tours for travel agents and tour operators:

	5.1.
	Services for organizing information tours to Vilnius for travel agents and organizers: (1-15 participants per tour)
	100
	Number of participants

	5.2.
	Administration fee for organizing a sightseeing tour (charged per tour, for 1-15 participants)
	15
	pcs.

	5.3.
	Accompanying person services for 1 night
	3
	pcs.

	5.4.
	Accompanying person services for 2 nights
	8
	pcs.

	5.5.
	Accompanying person services for 3 nights
	8
	pcs.

	5.6.
	Accompanying person services for 4 nights
	4
	pcs.

	5.7.
	Accompanying person services for 5 nights 
	2
	pcs.

	6.
	Preparation of newsletters about Vilnius, content preparation and distribution to tourism professionals  
	10
	pcs.

	7.
	Representing the buyer at local events:

	7.1.
	Representing the buyer at local events lasting 1 day
	5
	pcs.

	7.2.
	Representing the buyer at local events lasting 2 days
	5
	pcs.

	7.3.
	Representing the buyer at local events lasting 3 days
	3
	pcs.

	8.
	Contact establishing services 
	50
	Contacts/companies

	9.
	Organization of joint marketing campaigns
	1000
	h

	10.
	Organisation of visits for influencers:

	10.1.
	Selection of influencers 
	15
	Number of tenders

	10.2.
	Coordination of visits by influencers
	15
	pcs.

	11.
	Additional services provided by third parties:

	
	Other services not mentioned above**  
	the amount of additional services from third countries 15% of the maximum amount of services (quantity) EUR 15,000 excluding VAT    



2.3. Method of calculating the price: fixed fee. The Agreement rates shall include all costs related to the provision of the Services.
2.4. Services will be purchased as needed, applying the rate specified in the Supplier's proposal. The Buyer anticipates, but does not commit to purchasing services for more than EUR 100,000.00 excluding VAT during the Service provision period.

2.5. Part II of the procurement. Tourism representation services in the German market:
	 No.
	Name of the service
	Preliminary quantity of the services
	Name of the unit of measure

	1. 
	Event organization services:

	1.1. 

	Event organization services for 10–30 participants
	10
	pcs.

	1.2. 
	Event organization services for 31–50 participants
	7
	pcs.

	1.3. 
	Event organization services for 51–100 participants
	3
	pcs.

	2.
	Event venue rental:

	2.1.
	Event venue rental in the city specified by the buyer (from 10 to 30 participants)
	10
	pcs.

	2.2.
	Event venue rental in the city specified by the buyer (from 31 to 50 participants)
	7
	pcs.

	2.3.
	Event venue rental in the city specified by the buyer (from 51 to 100 participants)
	3
	pcs.

	3.
	Catering services during the event:

	3.1.
	Option I (snacks, hot dish, dessert table, beverages)
	250
	Price of the tender for 1 participant

	3.2.
	Option II (snacks, dessert table, drinks)
	200
	Price of the tender for 1 participant

	3.3.
	Option III (dessert table, drinks)
	100
	Price of the tender for 1 participant

	4.
	Virtual event organization services with presentation
	10
	pcs.

	5.
	Organization of information tours for travel agents and tour operators:

	5.1.
	Services for organizing information tours to Vilnius for travel agents and organizers: (1-15 participants per tour)
	100
	Number of participants

	5.2.
	Administration fee for organizing a sightseeing tour (charged per tour, for 1-15 participants)
	15
	pcs.

	5.3.
	Accompanying person services for 1 night
	3
	pcs.

	5.4.
	Accompanying person services for 2 nights
	8
	pcs.

	5.5.
	Accompanying person services for 3 nights
	8
	pcs.

	5.6.
	Accompanying person services for 4 nights
	4
	pcs.

	5.7.
	Accompanying person services for 5 nights 
	2
	pcs.

	6.
	Preparation of newsletters about Vilnius, content preparation and distribution to tourism professionals  
	10
	pcs.

	7.
	Representing the buyer at local events:

	7.1.
	Representing the buyer at local events lasting 1 day
	5
	pcs.

	7.2.
	Representing the buyer at local events lasting 2 days
	5
	pcs.

	7.3.
	Representing the buyer at local events lasting 3 days
	3
	pcs.

	8.
	Contact establishing services
	50
	Contacts/companies

	9.
	Organization of joint marketing campaigns
	1000
	h

	10.
	Organisation of visits for influencers:

	10.1.
	Selection of influencers 
	15
	Number of tenders

	10.2.
	Coordination of visits by influencers
	15
	pcs.

	11.
	Additional services provided by third parties:

	
	Other services not mentioned above**  
	the amount of additional services from third parties 15% of the maximum amount of services (quantity) EUR 30,000 excluding VAT    



2.6. Method of calculating the price: fixed fee. The Agreement rates shall include all costs related to the provision of the Services.
2.7. Services will be purchased as needed, applying the rate specified in the Supplier's proposal. The Buyer anticipates, but does not commit to purchasing services for more than EUR 200,000.00 excluding VAT during the Service provision period.

** If necessary, additional services not specified in the table in clauses 2.2 and 2.5 but related to the subject of the Procurement object, shall be purchased by the Buyer without exceeding 15% of the amount of funds allocated for the procurement, i.e. for 15% of the procurement amount in EUR without VAT. The following additional services will be purchased as needed to implement tourism representation services in foreign markets:
photography and filming services, translation services, accommodation and transport services (representing the Buyer at local events, if the event takes place in another city), press services for events or marketing campaigns, souvenirs or other necessary attributes for events, additional services (activation) for events (e.g., mixology, culinary performances), additional IT solutions for events not specified in the purchase, opinion leaders' fees, marketing campaigns.
The Supplier shall submit at least 3 (three) estimates from third-party suppliers, excluding VAT, within 3 (three) working days. In accordance with pricing rules, it should not be difficult for the Supplier to justify these costs, nor should it be difficult for the Buyer to verify the validity of these costs. Additional services will be paid for at prices that do not exceed market rates. The Supplier's profit cannot be included in the actual costs incurred. The Buyer shall have the right to request the Services of another supplier who has offered a lower price for the Services. Total third-party cost excluding VAT + total VAT, if applicable.

	3. DESCRIPTION OF THE PROCUREMENT OBJECT

	3.1. Tourism representation services are being purchased in the Dutch and German markets. The same requirements apply to all services listed in clauses 2.2 and 2.5.
3.2. Event organization services:
3.2.1.  Live events organized to present Vilnius to tourism professionals: guest selection, preparation of invitations, coordination with the buyer and dispatch, compilation of the final list of participants. Information is provided to participants before and during events, as needed;
3.2.2. Finding suitable venues for events according to the criteria set by the Buyer, coordinating with the Buyer's representative, and renting event venues from third parties. Detailed venue requirements will be provided at the time of ordering services for each specific event. The Supplier must offer at least three venue options in accordance with the criteria received at the time of ordering.
3.2.3. Preparation and adaptation of the selected venue – ensure that the venue is properly prepared for the planned activities. Technical support for the event (sound, lighting, filming, photography, translation into and from foreign languages, ordering of representation tools), marking of the event venue. Cleaning up the event venue after the event. Supplier participation in the event, ensuring participant registration and, if necessary, event program management;
3.2.4. Selection and organization of catering services, hiring of service personnel;
3.2.5. If necessary, ordering additional activations from third parties (e.g., mixology, culinary presentations, etc.);
3.2.6. If necessary, presentation of Vilnius in the local language. The content of the presentation must be agreed with the Buyer; 
3.2.7. After the event, within two weeks, the Supplier must collect feedback questionnaires from event participants about the quality of the event. The content of the questionnaire must be agreed with the Buyer.
3.2.8. The dates, format, locations, participants, content, list of services, and technical details of the events are provided in a separate order as required and must be agreed with the Buyer.
3.2.9. The Supplier shall be paid a price consisting of three parts for the event organization services provided. One part of the price is the rates offered by the Supplier for event organization services. The second part is the rates offered by the Supplier for the rental of the event venue and catering services (if required). The third part of the price consists of the Supplier's actual costs incurred for the production and/or implementation of the program measures using third parties, directly related to the performance of the Agreement. All third-party costs must be agreed with the Buyer and presented and detailed in the estimate. The Supplier's profit cannot be included in the actual costs incurred; 
3.2.10. If the minimum number of participants (minimum number of participants – 10) is not reached, the event may be canceled and the fee for it will not be paid;
3.2.11. Duration of the event – 3–6 hours.
3.3. Rental of event venue in the city specified by the Buyer:
3.3.1. The city of the event is specified by the Buyer; the proposed event venues must be located in the city centre or another strategically attractive location, easily accessible by public transport, representative, and suitable for business events and presentations.
3.3.2. The Supplier must ensure that the event space is fully prepared and accessible to the Buyer's representatives no later than 1 hour before the start of the event in order to perform a final check and ensure proper preparation for the event; 
3.3.3. The event space must be enclosed (indoor), with the possibility of using heating or air conditioning, depending on the season. The premises must have natural or sufficient artificial adjustable lighting;
3.3.4. The event venue must have furniture: tables and chairs for all participants and the speaker. The speaker may have a podium. The space must be flexible, with the possibility of changing the arrangement of chairs and/or tables according to the format of the event (e.g., theater, classroom, round table, or workshop formats).
3.3.5. The venue must have a space for coffee breaks (a separate area or additional room with tables for serving coffee) and allow participants to bring in food they have ordered or order catering on site.
3.3.6. The venue must have the appropriate technical equipment: 
3.3.6.1. A projector or at least one screen with an HDMI or USB connection, suitable for displaying presentations and/or videos. The screen must be clearly visible to all event participants.
3.3.6.2. Microphone (preferably wireless) and sound system, if required by the size of the venue or the nature of the event;
3.3.6.3. Access to free wireless internet (Wi-Fi).
3.3.6.4. Electrical outlets for charging participants' devices.
3.3.7. Event venue accessibility and safety requirements:
3.3.7.1. The premises must be fire safe, have an evacuation plan, and marked exits;
3.3.7.2. The event venue must be accessible to people with disabilities (e.g., entrance without stairs, elevator, restroom);
3.3.7.3. Access to restroom facilities in the same building as close as possible to the event space.
3.3.8. Other requirements:
3.3.8.1. The supplier must guarantee the reservation without additional conditions (e.g., not requiring the purchase of additional services or cleaning up the venue after the event).
3.3.8.2. It must be possible to cancel or change the reservation at least 7 calendar days in advance without additional fees.
3.3.8.3. The location must be quiet, free from external sources of noise;
3.3.8.4. The lessor of the premises and the Supplier are responsible for the order, cleanliness, and proper functioning of the technical equipment in the premises.
3.4. Catering services during the event:
3.4.1. The Supplier must offer catering during the event, tailored to the number of participants, specifying the price per person (minimum order 10 persons);
3.4.2. The Supplier may offer catering to be ordered at the event venue or catering to be delivered to the event venue. Food must be delivered on time, safely, and under appropriate conditions, ensuring compliance with hygiene and food safety requirements.
3.4.3. The supplier must provide the necessary equipment for catering services (dishes, napkins, tablecloths, etc.). Preference is given to sustainable serving solutions. Disposable tableware for serving food to participants is used in exceptional cases and must be agreed with the Buyer;
3.4.4. Depending on the number of participants, the Supplier must ensure that there are sufficient staff members responsible for the smooth running of catering services for event participants, the collection of dirty dishes, the maintenance of order in the catering area, and other tasks related to the provision of services;
3.4.5. Food must be varied, aesthetically presented, and made from fresh products;
3.4.6. The Supplier must offer catering during the event according to one of the types selected by the Buyer: 
3.4.6.1. Option I: appetizers, hot dish, dessert table, beverages;
3.4.6.2. Option II: appetizers, dessert table, beverages;
3.4.6.3. Option III: dessert table, beverages;
3.4.7. Snacks for one person must consist of at least 6 bite-sized sandwiches, rolls, or other types of savory snacks, at least 2 of which must be suitable for vegetarians.
3.4.8. The hot meal option must offer a choice of 4 options, of which 2 meals will be ordered according to the participants' information (1 meat dish and 1 suitable for vegetarians). Each dish must be served with a side dish and vegetables or salad. Instead of the usual hot dish portion, the Supplier may offer to serve reduced portions of 4 types of hot dishes, which would correspond to the same amount of food per person (as 1 hot dish per person); 
3.4.9. The dessert table must consist of at least 4 small portions of sweets (cookies, cakes, small pieces of cake, etc.) and at least 4 pieces of fruit. Instead of small portions of sweets and fruit, the Supplier may offer to serve a cake and a fruit platter, the total amount of which would correspond to a single serving. 
3.4.10. The following beverages must be offered during the event: coffee (black, without additives, with the option of adding milk), tea (at least 2 types), still and sparkling water (in jugs for pouring into glasses or in small glass bottles), fruit juice (at least 2 types, e.g., orange, apple). It must be possible to sweeten coffee and tea with sugar or honey. Fruit juice may be replaced with another refreshing beverage. The following beverages should be provided per person for an event lasting up to 6 hours: 2 servings of coffee or tea, 4 servings of sparkling or still water, 2 servings of juice.
3.5. Organization of virtual events with presentations:
3.5.1. Events aimed at presenting Vilnius' tourism opportunities and promoting tourist flows to Lithuania. Events aimed at tourism professionals; 
3.5.2. Drawing up the event schedule, preparing invitations, coordinating with the Buyer and sending them out, drawing up the final list of participants;
3.5.3. The number of participants in the event is 10-70 people. If the minimum number of 10 participants is not reached, the event will not be organized and the fee for organizing the event will not be paid;
3.5.4. Virtual events must be held using a platform specifically designed for this purpose (Zoom, etc.), which shall be provided by the Supplier.
3.5.5. The event must be hosted by a moderator speaking the market language.
3.5.6. If necessary, Vilnius shall be presented in the market language on behalf of the Buyer during the virtual event. The Supplier must agree the content of the presentation with the Buyer.
3.6. Organization services related to information tours for travel agents and organizers:
3.6.1. Selection of participants for sightseeing tours, preparation of invitations, coordination with the Buyer and dispatch, compilation of the final list of participants;
3.6.2. Communication with participants of information tours regarding the program, arrival, and other issues;
3.6.3. The duration of a single sightseeing tour is from 1 to 5 days. The exact duration of the sightseeing tour will be specified at the time of booking; 
3.6.4. Appointing an accompanying person(s) if necessary. The accompanying person(s) is (are) responsible for accompanying the participants of the study tour and ensuring the smooth implementation of the study tour program, promptly resolving any issues that arise, assisting the participants of the study tour, etc. The person(s) accompanying the group must inform the specialists responsible for organizing the educational tour about any issues that arise during the tour, unplanned situations, or problems that arise during the sightseeing tour, the accompanying person(s) must inform the specialists responsible for organizing the sightseeing tour – the Supplier's employee responsible for the Agreement and the Buyer's responsible employee. The accompanying person(s) must be available by phone on the days of the tours and two days before them from 7:00 a.m. to 11:00 p.m.; 
3.6.5. The Buyer shall be responsible for providing services related to the sightseeing tour, such as travel tickets, accommodation, catering services, travel itinerary, guide services, transportation, and other services necessary for the tour in Vilnius. The exact list of services required for the implementation of the sightseeing tour and other issues related to the organization of the sightseeing tour shall be agreed with the Supplier at the time of each order; 
3.6.6. The Supplier shall provide the sightseeing tour organization services specified in clauses 3.7.1–3.7.4 using its own internal resources, without involving third parties.
3.7. Preparation and distribution of newsletters about Vilnius to tourism professionals: 
3.7.1. Newsletters are prepared about Vilnius tourism products, tourism market news for tourism specialists and/or media representatives;
3.7.2. Content is prepared in market language and coordinated with the Buyer's representatives and in accordance with the Buyer's brand guidelines;
3.7.3. Content topics, links to websites, and photos are provided by the Buyer's representatives when placing an order;
3.7.4. The newsletter will be sent according to the Buyer's needs. The expected frequency is once every 6 (six) months.
3.7.5.  The Service provider guarantees a minimum of 1,000 newsletter recipients (representatives of tour operators, travel agents, representatives of the tourism media, and other tourism service providers working in the outbound tourism segment). The Supplier shall provide newsletter statistics after each newsletter is sent, indicating the number of recipients, the open rate, and the click rate.
3.7.6. The Supplier provides services for the preparation and distribution of newsletters about Vilnius to tourism professionals using its internal resources, without involving third parties.
3.8. Representing the buyer at local events:
3.8.1. Searching for and selecting tourism events according to the specifics of the Buyer's product – short trips lasting 2-4 days (city breaks);
3.8.2. Participating in events on behalf of the Buyer, according to the specifics of the event;
3.8.3. If necessary, presentations are made in the local language on behalf of the Buyer to the relevant audience according to the theme of the event. The Supplier must coordinate the content of the presentation with the Buyer;
3.8.4. All events in which participation is planned must be coordinated with the Buyer's representatives;
3.8.5. The duration of events in which the Supplier will represent the Buyer will be specified in the order. The duration of the event is from 1 to 3 days;
3.8.6. The Buyer reserves the right to propose events at which the Supplier could represent the Buyer;
3.8.7. The Buyer shall pay for participation in the event and preparation of the presentation in accordance with the rates specified in the Supplier's offer, and other actual costs related to the actual costs incurred for the production and/or implementation of third parties involved in the implementation of the program measures (if any) directly related to the performance of the Agreement and which the Buyer could not have foreseen, shall be paid according to the invoices received (e.g., transport, accommodation costs, if the activity is carried out in a city other than the Supplier's office). The Supplier's profit cannot be included in the actual costs incurred. During the provision of services, any decisions made by the Supplier regarding actual expenses (transportation, accommodation costs, etc.) must be agreed in advance with the Buyer in writing in accordance with the submitted estimate.
3.9. Contact establishing services:
3.9.1.  Selection of potential partners (travel agencies, organizers), identification of target contacts (product manager, regional manager, etc.) and establishing contact with them by phone, email, or in person;
3.9.2. Gathering initial insights from potential partners about Vilnius as a possible travel destination (customer travel needs, Vilnius' potential as a possible travel destination, partner opportunities and conditions for including Vilnius in existing travel packages as a separate travel destination or in joint tours with other countries);
3.9.3. Drawing up and implementing a cooperation plan with new partners. The aim is to include offers/programs for trips to Vilnius in the travel organizer's list of destinations (if not already included), to promote trips to Vilnius, etc.
3.9.4. The Buyer reserves the right to specify specific tourism industry companies with which the Supplier must establish contact;
3.9.5. Submission of reports on the implementation of the cooperation plan to the Buyer: information about meetings held, their content and results, as well as responses to inquiries from tourism specialists (number of meetings/calls, content, correspondence, if conducted by e-mail, print screens, contact details). The format of the report shall be agreed with the Buyer. The report shall be provided upon request.
3.9.6. The Supplier shall provide services related to cooperation with tourism specialists using its internal resources, without involving third parties.
3.10. Organization of joint marketing campaigns:
3.10.1. Marketing campaigns aimed at promoting trips to Vilnius offered by individual tourism companies;
3.10.2. Organization of small-scale (up to EUR 25,000) advertising campaigns (media) planning. The plan must include the target market, its size, the number of clicks on social networks, and the presentation of advertisements through digital marketing channels;
3.10.3. The Supplier is responsible for obtaining the components of the plan from the Buyer and coordinating the plan with third parties;
3.10.4.  Organization and coordination of the creation of texts and visual advertising materials for small-scale advertising campaigns (worth up to EUR 25,000), and organization of advertising placement and supervision as needed. The texts and visual elements of advertising campaigns, as well as the placement and monitoring of advertisements, are carried out by third parties.
3.10.5. The Supplier shall be paid a price for these services consisting of two parts. One part of the price will be the hourly rates offered by the Supplier for the organization of joint marketing measures, and the other part of the price will consist of the actual costs incurred by the Supplier for the implementation of the measures by third parties (preparation of an advertising campaign plan, creation of advertising campaign texts, visual advertising materials, etc.) directly related to the performance of the Agreement. The Supplier's profit cannot be included in the actual costs incurred;
3.10.6. Decisions made by the Supplier during the provision of services relating to actual costs must be agreed in writing with the Buyer in advance;
3.10.7. At the Buyer's request, the Supplier shall prepare a report and analysis of the actual results of the advertising plan implementation. The format of the report shall be agreed with the Buyer.
3.10.8. The number of hours needed to complete an order is agreed before each order. The number of hours must be justified and detailed. 
3.11. Organisation of visits for influencers:
3.11.1. Selection of influencers:
3.11.1.1. Selection of influencers according to the criteria provided by the Buyer (content topics, audience type, number of followers, communication channels used, etc.). Minimum list of proposed influencers – 5 choices;
3.11.1.2. If the list of influencers provided does not meet the criteria, the Buyer shall not pay for the service and shall refuse the service or request other options.
3.11.2. Coordination of visits by influencers:
3.11.2.1. Preparation and sending of the invitation to the influencer selected by the Buyer. Coordination of the visit;
3.11.2.2. Communication with the influencer selected by the Buyer regarding the fee (if any), program, arrival, and other issues. After coordinating all the details, the Supplier must sign an agreement with the influencer, specifying the services (number of content units, content formats, content topics and messages, etc.) and the influencer's obligations. The essential terms of the agreement must be agreed with the Buyer;
3.11.2.3. The duration of a single influencer visit is from 1 to 5 days. The exact duration is agreed upon at the time of each order;
3.11.2.4. The Buyer shall be responsible for the influencer's travel and program implementation services in Vilnius (air tickets, accommodation, meals, guide services, transportation, etc.).
3.11.2.5. If necessary, the Supplier shall assign an employee to be on duty during the influencer's visit to Vilnius, who, if necessary, would inform the Buyer about any issues that arise during the visit, any unplanned situations or problems that arise;
3.11.2.6. The Supplier shall provide influencer visit organization services using its internal resources, without involving third parties.
3.11.2.7. The Supplier will be paid a two-part fee for these services. One part of the price will be the hourly rates offered by the Supplier for the services of coordinating visits by influencers, and the other part of the price will consist of the Supplier's actual third-party implementation costs (influencer's fee, if any) directly related to the performance of the Agreement. The Supplier's profit cannot be included in the actual costs incurred.

	4. PLACE OF PERFORMANCE OF THE SERVICES

	4.1. Remotely;
4.2. The Netherlands;
4.3. Germany
4.4. The city of Vilnius. 

	5. PROCEDURES AND DEADLINES FOR THE PERFORMANCE OF THE SERVICES

	5.1.  Terms related to providing the services: 36 (thirty-six) months from the date of entry into force of the agreement. 
5.2. The Buyer shall submit the service order to the Supplier by e-mail;
5.3. The Supplier must respond to the initial inquiry and confirm the order no later than within 3 working days;
5.4. The Supplier must send a schedule of services to be performed no later than within 5 working days of receiving the inquiry from the Buyer. The term shall be calculated from the date of confirmation of receipt of the initial request;
5.5. The Supplier, in agreement with the Buyer, shall have the right to engage third parties to provide services. Service fees must include all taxes and other expenses incurred by the Supplier in connection with the provision and implementation of services;
5.6.  If the Buyer finds another third party that can provide the Services at a lower cost than the third-party costs offered by the Supplier, the Buyer shall have the right to request that the Supplier purchase the Services from the third party specified by the Buyer. In such a case, the Supplier shall not be liable for the quality of the Services provided (if third parties are required to provide the services);
5.7. The Supplier shall be directly responsible for the services provided by sub-suppliers or third parties engaged to provide the services, their quality, and undertakes to compensate the Buyer for any losses incurred as a result;
5.8. The order completion date is agreed upon for each order, but the deadline must not exceed 40 working days. In the event of unforeseen circumstances, the delivery date may be extended with the written consent (by email) of the parties to the agreement, but the total order delivery date may not exceed 60 working days.
5.9. The Supplier undertakes to provide high-quality services in accordance with the agreed terms and conditions; 
5.10. The Supplier must submit VAT invoices and Goods and Services Transfer Acts for the services provided by the last day of the month. The number of invoices shall be agreed in advance according to the Buyer's needs;
5.11. The Supplier shall submit third-party documents supporting the expenses together with the invoice. Expenses related to other activities of the Supplier or activities of the Supplier under other orders shall be paid by the Supplier itself;

	6. ENVIRONMENTAL PROTECTION CRITERIA

	6.1.  The Contracting authority intends to carry out green procurement in accordance with the Order of the Minister of the Environment of the Republic of Lithuania No. D1-508 of 28 June 2011 "On the Approval of the Lists of the Products for the Public Procurement of which the Environmental Criteria are Applicable, on the Description of the Procedure of Application of the Environmental Criteria to be Applied by Contracting Authorities and Contracting Entities in Procuring of Goods, Services or Works" (wording of 13 December 2022 No. D1-401). The Contracting authority shall apply to the procurement the environmental principle set out in sub-clause 4.4.4.3 of the Description of the Procedure, namely “the use of less or no hazardous chemicals, no environmental pollution, and no health risks in the production of the goods, services or works”.
6.2. The Supplier undertakes to comply with environmental protection requirements: to refuse paper acceptance and transfer acts and invoices, to prepare all documentation in electronic form, which must be submitted to PI “Go Vilnius” only in electronic format, the result of the Services provided, all necessary documents must be submitted and signed electronically.



