


TECHNICAL SPECIFICATION
1. General information
1.1. Contracting Authority – the Ministry of the Economy and Innovation of the Republic of Lithuania (hereinafter – the Contracting Authority, the Ministry of the Economy and Innovation).
1.2. Subject matter of the procurement – services for the implementation of a digital content project in a German media outlet (hereinafter – the Services).

2. Requirements for the Services
2.1. One digital content project in article format in the German national publication WELT/welt.de or an equivalent publication shall be procured.
Based on the latest data from the LAE (Leseranalyse Entscheidungsträger in Wirtschaft und Verwaltung) study of decision-makers in business and public administration, the Contracting Authority considers the following national publications to be equivalent to WELT: DER SPIEGEL / spiegel.de, Süddeutsche Zeitung / süddeutsche.de, F.A.Z. / faz.net and Handelsblatt / handelsblatt.com. A publication not included in this list may be considered an equivalent publication if it meets the following criteria:
· The publication is a national-level German media outlet (not a regional one).
· The publication reaches audiences in Berlin, North Rhine-Westphalia, Bavaria, Baden-Württemberg, Lower Saxony and Hesse.
· The publication’s audience must include top-level and senior executives in business and public administration as well as other business and institutional decision-makers. Compliance of the audience with this requirement must be substantiated by data from an independent and recognised German audience study, e.g. LAE or an equivalent study.
· The publication is focused on business, economics, investment, economic policy, politics and other related topics.
· The publication’s editorial positioning is focused on business and economic topics rather than general news.
· It provides digital content project services.
· It has a digital platform enabling audience segmentation by geographical location and professional profile.

3.	The digital content project in article format shall include:
3.1. Preparation and editing of the content and its adaptation to the economic and cultural context of the German market and to the content consumption habits of the national publication’s audience.
3.2. Integration of design and visual material.
3.3. Publication on the digital platform of the German national publication welt.de or an equivalent publication.
3.4. Distribution of the content to the publication’s audience, ensuring at least 3 million digital content advertising impressions (Ad impressions).
3.5. The possibility to reach the target audience living and/or working in the priority German federal states must be provided: Berlin; North Rhine-Westphalia; Bavaria; Baden-Württemberg; Lower Saxony; Hesse.
3.6. Adaptation of the content for reading on computers, mobile devices and other devices (e.g. tablets).
3.7. An active content distribution period of at least 4 (four) weeks, during which the content item is visible and accessible in the national media outlet.
 
4.	Requirements for content preparation:
4.1. The digital content project must be prepared by the editorial staff of the media outlet in which the content item will be published. The information and guidelines required for the implementation of the digital content project shall, where necessary, be provided by the Contracting Authority.
4.2. The content project must be adapted to the format of the specific media outlet and the editorial standards applied by the publication, taking into account the interests and information consumption habits of the publication’s audience.
4.3. The topic and content of the digital content project must be related to Lithuania’s economy, business or investment environment and to sectors important for Lithuania’s economic competitiveness and international positioning.
4.4. The text must not be promotional in nature, but journalistic in style, organic and tailored to the audience of the specific publication.
4. The Contracting Authority shall be given the opportunity to review the text and, if necessary, revise it at least once before publication of the digital content project.

5.	Time limits
5.1. The content must be prepared and finally agreed with the Contracting Authority within 4 (four) calendar weeks from the date of entry into force of the Contract.
5.2. The publication date of the content project must be agreed in advance with the Contracting Authority, but may not be later than 1 November 2026.
5.3. From the date of publication of the content, an active content distribution period of at least 4 (four) weeks shall be calculated, during which the text item is visible and accessible in the national media outlet. The active content distribution period must end no later than 1 December 2026.
5.4. No later than within 5 working days after the end of the campaign, the Supplier must submit a final results report indicating the actual digital advertising impressions, publication views achieved and other available engagement indicators.
6. Green requirements
6.1. The procurement is considered green because the subject matter of the procurement meets the requirements set out in paragraph 4.4.3 of Chapter 2 of the Description of the Procedure for Applying Environmental Protection Criteria in Green Procurement, approved by Order No D1-508 of the Minister of Environment of the Republic of Lithuania of 28 June 2011: only an intangible (intellectual) or other service not related to the creation of a tangible object is procured, the provision of which is not expected to have a significant adverse impact on the environment, does not create a source of pollution and does not generate waste.
6.2. The following environmental protection principles shall also apply to the procurement:
6.2.1. the Contract, amendments to the Contract and acceptance-transfer certificates shall be signed electronically and shall not be printed;
6.2.2. where necessary, the Supplier shall submit documents related to the performance of the Contract only in electronic format;
6.2.3. where necessary, meetings (regarding performance of the Contract, etc.) shall be held remotely (if it is not possible to organise the meeting remotely, no single-use tableware shall be used during an in-person meeting and table water shall be served).






